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Ivey Publishing

Richard lvey 5chool of Business

The University of Western Ontario

ey Publishing is the leader in providing business case studies with a
global perspective. With over 8,000 products in the collection, 200
classroom-tested case studies are added each year. Virtually all cases
have teaching notes. Clear, concise, and current, lvey cases are lauded by
the academic community as meeting the rgorous demands of
management edwcation by responding to the ever changing needs of
business and sodety.

Academics are invited to register on the ey Publishing website at
WWW.IVEYCases.COMm to examine cases and teaching notes in any of
the major business disciplines available at no dharge.

Iwvey Publishing provides educators, businesses and other users of case
studies several options to order lvey teaching materials in a flexible,

convenient and economical way.

For more information about lvey products and services visit
WWW. IVEYCASES.COM
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Greg Yantz

Associate Director

Ivey Publishing

Richard vey School of Business
The University of Western Ontario
519.661.3208

cases@ivey.@
WWWLIVEYCATES COMm
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Better Design
+ Better Support
+ Better Experience
= Better Simulations

“Learming is not a spectator sport.” — D. Blocher

What Is LINKS?

Integrative, feam-based, customizable, competitive business simulations for
undergraduate, MBA, and EMBA courses and for corporate executive education programs.

Why LINKS?
# Rich content
# Web-based adminigtration and resources (e.qg.,
FAQs, tutorials, test questions, and IM)

* Highly customizable, accommodatimg varying
course requirements, durations, and emphases

+ Direct-from-the-author support for instructors,
including pre-course design consultation and on-
going, within-course instructional support

TFar and away the most usafil,
effective, grueding, and fum
educafional expenence Mve ever
encounfered.”

“This iz the real world ... with real
world workloads, safisfacions, and
frustrations.”

TINKS breathes e info the couwrse
and prowvides sfudenifs with 2 view of
the real life challenges and decisions
that buziness leaders face.”

LINKS Marketing Simulation Variants

For Introductory Courses: For Electives and Advanced Courses:
+# LINKS Marketing Tactics * LINKS Positioning Strategy
% LINKS Marketing Principles = LINKS Mulii-Channel Management
# LINKS Marketing % LINKS Marketing Strategy
“# LINKS Services Marketing * ¥LINKS Marketing Strategy [Exireme]

simulation event

%

£

Join Us For a LINKS Train-The-Trainer Seminar

# Distance-leaming lead by Randy Chapman, the LINKS author
= An immersion expenence with 5 teleconferences and a 4-round

Leam how to effectively incorporate LINKS imto your courses
Visit the LINKS website for dates of future LINKS TTT Seminars

hittp:iwww. LINKS-simulations.com
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480 Pages | © 2013 | Available January 2012
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800 Pages | © 2013 | Available January 2012

mpmerdlai el

m&ﬁmﬁﬂs of Marketing Research, Fifth
Edition

inciudes Qualinics Prinied Access Card

William G. Zikmund | Barry J. Babin

ISBM-13: 8781133180648

464 Pages | © 2013 | Available January 2012

-Elus.ineszi Marketing Management,

Elevenih Edifion
Michael D. Hutt | Thomaz W. Speh
ISBN-13: 8781133180585
672 Pages | © 2013 | Available January 2012
Har-hnt‘mg
A
* B Marketing, Twelth Edition
Charles W. Lamb | Joseph F. Hair | Carl McDaniel
ISBN-13: 8781111821647
800 Pages | © 2013 | Available January 2012

llF oundations of Marketing, Fifth Edition
William M. Pnde | O. C. Femed
ISBN-13: 8781111580162
460 Pages | & 2013 | Available January 2012

Xiii

o s wEhLALE
= Lamrrig

m“n {Marketing Management)

inciudes Marketing CourseMate with eBook Bind-In
Printed Access Card

Dawn lacobucci

ISBM-13: 8781133180808
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For over zoo years, John Wiley & Sons has been a vital source of information and knowledge for generations of leamers.
Cur history is intertwined with the advances in publishing, the evolution in technology, and the growth of our global
community and its impact in education.

Today, as bold new technologies are changing the way we live and learn, Wiley is providing professionals, students,
teachers, and life-long learmers with more access to more content than ever before.

Cwur mission is simple — to help teachers teach and students leam. We maximize the valve of our content by
publishing in flexible formats and/or flexible media to deliver solutions that seamlessly integrate with your teaching.

Wiley Business offers cutting-edge resources with conceptual frameworks that can be applied to today's global
economy. They are characterized by vivid illustrations of real business situations with a global outlook and innovative
use of technology. In every Wiley Business resource (print and media), the emphasis is always on using results to make
business decisions applicable to today's global business world.

Weekly Updates are a FREE weekly email service providing articles, video clips, news
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