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HEADINGS (use Heading 2 style)

	Refereed papers must use headings similar to those in a journal article. Thus, the headings should include INTRODUCTION, BACKGROUND OR LITERATURE REVIEW, METHODOLOGY, RESULTS AND CONCLUSIONS, and IMPLICATIONS FOR THEORY OR PRACTICE. Headings must be centered, bold, and all CAPS. Insert a blank row before and after each heading. For all other paper categories (panel paper, special session paper, teaching competition paper), authors may use headings appropriate to the submission.

Sub-headings Within the Body (Use Sub-Headings style)
	Sub-headings should be left-justified, bold, and in title case. Only headings and one-level sub-headings should be used. Insert a blank row before each sub-heading, but not after each sub-heading.

Tables and Figures (use Table-Figure style)
[bookmark: _Hlk214885966]	Tables and figures must be created using the Microsoft Word functions and appear within the body of the paper, with each numbered consecutively. The maximum width is 7.0", and tables should be aligned left. Follow APA (7th edition) format (see example). If a picture or graphic is used, the title should be separated from the visual. Please do not anchor objects.

Table 1

Student Perceptions of FinSim

	Survey Item
	M (N = 184)
	SD
	t-value
	p-value

	I highly recommend using FinSim in the course.
	5.98
	0.969
	27.686
	.000*

	I highly rate using FinSim as an effective learning experience.
	6.11
	0.954
	30.056
	.000*

	I recommend using FinSim in the course going forward.
	6.03
	0.972
	28.293
	.000*

	I learned a lot from FinSim.
	6.10
	0.918
	32.350
	.000*


Note: Likert scale from 1 (strongly disagree) to 7 (strongly agree). *One-sample t-test from neutral (4), p < .05.
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