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The McGraw-Hill Companies

McGraw-Hill/lrwin is committed to excellence
in Marketing education. We offer an impressive
array of titles, written by the finest authors,
for every possible course, and we’re extremely
proud of the additional products, technology,

and services we provide to professionals all
over the world. Shaping the minds of tomorrow’s
business professionals is a big responsibility,
but it's one we embrace gladly with your help.

We invite you to visit us at our booth,
where we will be happy to assist you
with your textbook—and technology—
related questions, or just listen to what
you have to say. Whether you come to
us with questions or answers, we look
forward to meeting you. If you're
unable to visit us in person, we hope
you'll contact your local McGraw-Hill/
Irwin representative or call
1-800-338-3987 to share your

questions and concerns.

Thank you, and have a great conference!

McGraw-Hill
Irwin

www.mhhe.com
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