TABLE OF CONTENTS

Country of Origin Effects: The Role of Information Diagnosticity, Information Typicality and Involvement
KRALEA ADOUINASE ...ttt ettt st sttt a et st et s e st be st e st et eb e be et enbenb et esesesaenbeneenenas 1

Kotler’s “Megamarketing”: Political Activities and Firm Performance in the Domestic Marketplace
Bruce D. Keillor, William Hauser and DebOraI OWERS .............oeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeseeeeessereeeeseeeeessreeessnnes 19

Extending and Clarifyng Causal Relationships in Research Involving Personal Shopping Value,
Consumer Self-Confidence, and Word of Mouth Communication

TFFCICE J. PAFIAON ...ttt ettt et e et e et e e te et e ete e ae e e vt e etaeeateeaeeeteeeteeesaentaeeareens 32

Diagnosing Sales Force Change Resistance: What We Can Learn from the Addiction Literature
Lawrence B. Chonko, James A. ROBEFLS QNA Eli JONES.........cccueeeeeeeeeeeeeeeeeeeeeeeeee e eeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeseeeeeseaes 44

Salesperson Assistance Versus Self-Service in Retailing: Are They Both a Matter of Convenience?
Nicole Ponder, Jason E. Lueg and Zachary WillIQMS ..............coeeeeeeeieciiiesiesiesseiseieessesessessessssssessessesassessessessesens 72

A Look at Professional Selling from the Students’ Perspective: A Replication and Extension
Dennis Bristow, Rajesh Gulati and DOUZIAS AMYX.........c.ooverueieoiroiiiinienieieieise sttt e sttt e st sresbeseenees 88

Personal Values and Management Priorities: Marketing Students vs. Top Level Marketing Managers
Terrell G. Williams and Pamela HQIL...................ccccooiiiiiiiiniiiieeetee ettt ettt et 104

Multiple Levels of Trust and Dependence on Supplier-Distributor Coordination: An Empirical Test
JANICE M. PAYAN ..ottt ese et e et e et et e st e st et et e e sste s asseesseaseessesseessansesssansanseeseeseaseansesseensensannen 125

Conceptualization and Measurement of Perceived Risk in Online Shopping
Ahmad M. Hassan, Michelle B. Kunz, Allison W. Pearson and Fatma A. Mohamed ...................ccccceveeevreeeennnn.. 138

Consumers’ Decision-Making Style: Relationships with Attitude Toward Consumer Free-Riding Activity
DAVIA J. BUFHS ...ttt sttt sttt et ettt b bt sttt eh bt bttt e bt be s h et bbb entene 148

Consumer Grudgeholding: An Ounce of Prevention is Worth a Pound of Cure
David Aron, Kimberly Judson, Timothy Aurand and Geoffrey GOrdon ..............c.oevcouvoevoeninieneccinieieincnecenenne 158

Mob It and Sell It: Creating Marketing Opportunity Through Replication of Flash Mobs
NOFA GANINE BATNES ... s 174

Assessing Sponsorship Through the Intellectual Capital Framework
RAGNAT LU ..ottt sttt sttt b e ettt e h bbbt sttt eb bt st enbene 181

Information Content in Magazine, Television and Web Advertising: A Comparison and Update
Sejung Marina Choi, Nora J. Rifon, Carrie S. Trimble and Bonnie B. Re€Ce .............cccoooeveveveeneeeeieieinenecinenne 188

Legal and Ethical Issues in the Operation of a Business Website
Susan Higgins DelFago and William N. BOCKGRIC .........cc.cceceeueeueeieieisieiieiesieieeereesteseeesssssesessessessesessesesaesssseens 204

Readability and Writing Well
Ronald J. Bauerly, Don T. Johnson and Mandeep Singh ..............ccocoeevivivieniiinnieineneiesieeeiee et 216

Ethical Marketing: A Look on the Bright Side
Thomas A. Klein, Gene R. Laczniak and Patrick E. MUTDRY ...........cocovevienieiinieiieinentetresieeieseeeete et 228

Global Account Management (GAM): Two Case Studies Illustrating the Organizational Set-Up
SVEIA HOIIEHSEN ...ttt ettt ettt sttt b sttt b bbbttt et b 244

iii



